




Real Estate Times
The Real Estate Times is a weekly Friday publication repre-

senting a comprehensive collection of current real estate offer-
ings. Reach over 68,000 potential prospects in Blount County 
each week in Real Estate Times.

Advertising Real Estate in newspapers has many advantages:

•  Timeliness: Short deadlines and weekly publication mean 
you can get your latest offerings in and your sold offerings 
out in a timely manner.

•  Flexibility: Buy whatever size ad space works for you and 
buy only the number of ads needed over the time needed to 
make the sale.

•  Readership: People looking for real estate to buy or rent use newspapers and they are 
the most commonly used source for local offerings.

•  Online Presence: Your ad in Real Estate Times will be posted on the Internet for 7 days, 
extending your reach well beyond that of the newspaper and the day of publication.

Hot Properties (Includes photo)  . . . . . . . . . . . . . . . . . . . . . . . $50.00 flat rate

ZIP Codes
37701 . . . . . . . . Alcoa 37777. . . . . . Louisville 37803 Alcoa/Maryville
37737 . . . .Friendsville 37882. . . . . Townsend 37865 . . . . . Seymour
37742 . . . . Greenback 37804. Alcoa/Maryville 37878 . . . . . Tallassee
37886 . . . . . . Walland 37801. Alcoa/Maryville 37853 . . . . . Rockford

Preprint Insertion Rates
The following rates apply to Daily and Sunday full run distribution of 
23,500 Daily and 23,000 Sunday. Full run billable at 21,700.
Zoned distribution available at $91/CPM. (5,000 minimum)

Tabloid Number of insertions per year contracts
Pages 1-5x/yr  6-11x/yr  12-25x/yr  26-50x/yr  51-75x/yr 

12 . . . . . . . . . . . . . $56.50  . . . . . .$55.00  . . . . . . $50.00 . . . . $49.00  . . . . .$48.00

16 . . . . . . . . . . . . .$74.00  . . . . . .$71.00  . . . . . . $64.00 . . . . $60.00 . . . . .$51.00

20 . . . . . . . . . . . . .$95.00  . . . . . .$89.00  . . . . . . $85.00 . . . . $65.00 . . . . .$52.00

24 . . . . . . . . . . . . $107.00. . . . . $101.00 . . . . . . $98.00 . . . . $67.00 . . . . .$54.00

28 . . . . . . . . . . . . $125.00. . . . . $119.00 . . . . . . $111.00 . . . $75.00 . . . . .$56.00

32 . . . . . . . . . . . . $134.00. . . . . $123.00 . . . . . . $116.00 . . . $80.00 . . . . .$59.00

36 . . . . . . . . . . . . $152.00. . . . . $126.00 . . . . . . $119.00 . . . $86.00 . . . . .$62.00

40 . . . . . . . . . . . . $155.00. . . . . $148.00 . . . . . . $140.00 . . . $88.00 . . . . .$66.00
Receiving Hours: Monday through Friday, 8:00 am to 5:00 pm.
Preprint Deadline: One week prior to insertion.

Classified Display Bulk Rates
Open Rate (display) . . . . . .$17.25 pci

Print and Deliver
Reach up to 33,500 homes in Blount County for less 

than 5¢ per home. 
The Daily Times Print Plus program offers printing and 
distribution of colorful, single sheet flyers with the flexi-
bility to target zones of your choice in Blount County.

All Print Plus flyers are distributed in complete 
ZIP Codes via daily or weekend papers. Quantities of 
10,000 or less are not available for Sunday or holidays.

We can design, print and deliver your single-sheet 
advertising insert. Contact your account executive for 
information and pricing.

Please allow a 7-day turnaround time.

Call your account executive for pricing for your individual 
printing needs at 981-1150.

Classified Contract Rates
Sunday, Monday
Minimum 4 lines. Rates are per day.
1st 4 lines . . . . . . . . . . . . . . . . $6.30 Each additional line  . . . . . $1.50

Private Party/Service Directory
Weekly (7 day run)
3 lines (per day). . . . . . . . . . $26.30 Each additional line  . . . . . $8.45
Daily
3 lines (per day). . . . . . . . . . . $7.70 Each additional line  . . . . . $2.15

Garage Sales/In Memory
3 lines (per day). . . . . . . . . . . $6.00 Each additional line  . . . . . $1.75

Real Estate/Business
Weekly (7 day run)
3 lines (per day). . . . . . . . . . $28.80 Each additional line  . . . . . $8.45
Daily
3 lines (per day). . . . . . . . . . . $8.00 Each additional line  . . . . . $1.75

Classified Action Rates (Private Party/Merchandise Only)
Seven day rate,. Minimum 3 lines. (No refunds or adjustments if item is 
sold early.)
1st 3 lines . . . . . . . . . . . . . . . $15.50 Each additional line  . . . . . $1.65

Employment Minimum 3 lines.
Weekly (7 day run)
3 lines (per day). . . . . . . . . . $33.80 Each additional line  . . . . . $8.45
Daily
3 lines (per day). . . . . . . . . . $13.00 Each additional line  . . . . . $2.15

Classified National Rates . . . . . . . . . . . . . . . . . . . . . . . . . . . . $2.50

Legal Notice Rates
Non-resident notices standard form (4 insertions). . . . . . . . . . . . $85.00
Notice to creditors (2 insertions) ...$65.00 All other legal. . . . . . . . . . $12.35

Box Numbers
Reply service is charged for one ad per box number. Charges are per 
30-day period.
Responses mailed  . . . . . . . . $30.00 Responses picked-up. . . . $15.00

buy only the number of ads needed over the time needed to 
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In addition to printing our own publication, 
The Daily Times prints a wide variety of other local 
commercial print jobs. These are just a few of the 
products we can print for you: 

• Broadsheet Newspapers • Tabloid Newspapers 
      • Retail Flyers • Flexi Catalogues & Newsletters 
      • 8 1/2 x 11 and 11 x 17 Single Sheets

For more information, or to get a bid on your next 
commercial print job, call 865-981-1186.

Annual Revenue 
Commitment

Column Inch 
Rate

 $1,500 . . . . . . . . . . . . $13.50
 $3,500 . . . . . . . . . . . . $13.00
 $7,000 . . . . . . . . . . . . $12.60
 $10,500 . . . . . . . . . . . . $12.20
 $20,000 . . . . . . . . . . . . $11.45
 $38,000 . . . . . . . . . . . . $11.00
 $55,000 . . . . . . . . . . . . $10.75
 $71,000 . . . . . . . . . . . . $10.45
Employment Rate . . . . . . . . $16.55 Call your account executive for pricing for your individual 

CLASSIFIED ADVERTISING RATES INSERT RATES

COMMERCIAL PRINTING



Rate adjustments will be made for advertisers who fail to fulfill the contract commit-
ment at the one-year anniversary date.  Advertisers will be billed on an earned rate basis.  
Special section lineage can help fulfill contracted inches. However, if contract fulfillment 
is or is not met, only the inches billed at the contract rate will be used to calculate any 
rebate adjustment.

Retail rates are for run-of-paper (ROP) position. Every effort will be made to meet 
reasonable position requests. Failure to meet these requests will not constitute cause for 
adjustments, refund or rerun.

All advertising shall be prepaid until credit accommodations have been established 
with The Daily Times credit department. MasterCard, Visa are accepted for the prepay-
ment of advertising.

Advertiser agrees to notify The Daily Times in writing of any change of ownership of 
said company within 10 days from date of effect.

The customer shall make payment by the due date as indicated in The Daily Times 
statement.  In the event that the customer fails to make payment within such time, com-
pany may reject advertising copy and immediately cancel customer’s contract and cus-
tomer agrees to indemnify company for all expenses incurred in connection with the 
collection of amounts payable under the contract, including court costs and attorney 
fees.  

Advertiser agrees to pay for all advertising placed on its behalf regardless of whether 
such advertising is placed directly by advertiser, through an advertising agency, or by any 
other entity. The advertiser and the agency shall be jointly and severally liable for pay-
ment and for compliance with all the terms of the contract.

We reserve the right to insert the words: “PAID ADVERTISEMENT” in any ad.
The rates listed apply only to retail and classified advertising.
All advertising is accepted subject to the approval of the publisher. We shall have the 

right to refuse or reject, in whole or part, any advertisement which we deem is not in the 
best interest of our newspaper or our readers.

The Daily Times will exercise due care to prevent omissions and mistakes, but its total 
liability for any error on any advertisement published shall not exceed the proportionate 
space in which the error occurred. Claims for adjustments must be made within five days 
of publication. Credit when allowable, will apply to first insertion only.

We reserve the right to revise rates on 30 days written notice prior to the effective date 
of the revised rates, terminate any agreement without penalty. Rates will be revised to 
reflect usage to date.

Earned discount will be given in the form of credit toward contracted future advertis-
ing to customers who exceed contract commitment. Advertisers will be credited on an 
earned rate basis. There is a limit of one contract level upon which we will issue credit.
Publication Policy
Please check your ad for errors the FIRST DAY it appears, as the news paper will not be 
liable for incorrect ads after the first day of publication. Direct calls regarding adjust-
ments or errors to Evelyn Sandlin 865-981-1152.

TERMS AND CONDITIONS

Retail
Standard Page:  6 columns by 21.5 inches. 85 line screen.
Tabloid Page:  5 columns by 10 inches.  Minimum display advertising acceptable is 
one column inch.
1 column  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1.562”
2 columns. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 3.25”
3 columns. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 4.937”
4 columns. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 6.625”
5 columns. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 8.312”
6 columns. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 10”
Double Truck . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 21.562”
Classified
Standard Page:  9 columns by 21.5 inches. Minimum display acceptable is one column 
inch.  10 lines per column inch.  
1 column  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1”
2 columns. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 2.125”
3 columns. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 3.25”
4 columns. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 4.375”
5 columns. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 5.5”
6 columns. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 6.625”
7 columns. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 7.75”
8 columns. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 8.875”
9 columns. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 10”
Gutter between double trucks charged as 1 column.  Advertisements over 19 inches 
deep charged at 21-1/2 inches. 

Monday . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . Thursday at 1 p.m.
Tuesday . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .Friday at 1 p.m.
Wednesday . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . Monday at 1 p.m.
Thursday  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . Tuesday at 1 p.m.
Friday . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . Wednesday at 1 p.m.
Friday Weekend Entertainment. . . . . . . . . . . . . . . . . . . . . . . . . . Tuesday at 3 p.m.
Saturday. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . Wednesday at 4 p.m.
Sunday . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . Thursday at 9 a.m.
Sunday Women’s Times  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . Wednesday at 9 a.m.
Sunday TV Guide. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . Call for deadlines
Sunday Funny Times . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . Call for deadlines
Blount County Voice . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . Wednesday at 2 p.m.

Monday  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .Thursday at 1 p.m.
Tuesday  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . Friday at 1 p.m.
Wednesday  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . Monday at 1 p.m.
Thursday  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .Tuesday at 1 p.m.
Friday . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .Wednesday at 1 p.m.
Friday Real Estate Times . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .Tuesday at 4 p.m.
Saturday. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .Wednesday at 4 p.m.
Sunday . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .Thursday at 3 p.m.

Monday  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .Friday at 3 p.m.
Tuesday  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .Monday at 3 p.m.
Wednesday  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . Tuesday at 3 p.m
Thursday  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . Wednesday at 3 p.m.
Friday . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . Thursday at 3 p.m. 
Saturday. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .Friday at 1 p.m. 
Sunday . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .Friday at 2 p.m.

The Daily Times
307 East Harper Avenue Maryville, TN 37803
P.O. Box 9740 Maryville, TN 37802-9740
General Office . . . . . . 865-981-1100
Retail Advertising  . . . 865-981-1150
Retail Fax . . . . . . . . . . 865-981-1156

Classified Advertising  865-981-1170
Classified Fax . . . . . . . . .    865-981-1117

Representation
The Daily Times is represented nationally by:
Landon Associates • Dallas Headquarters
540 Hartford Building, Suite 540
400 North St. Paul Street
Dallas, Texas  75201
Telephone 214-969-0000

Personnel
F. Max Crotser, Executive Vice President and Publisher. . . . . . 865-981-1137
Evelyn Sandlin, Advertising Director. . . . . . . . . . . . . . . . . . . . . 865-981-1152
Bryan Sandmeier, Circulation Director  . . . . . . . . . . . . . . . . . . . 865-981-1196
David Ledford, Production Manager. . . . . . . . . . . . . . . . . . . . . 865-981-1183
Doug Hurst, Classified Manager  . . . . . . . . . . . . . . . . . . . . . . . . 865-981-1171

Circulation
Established 1883
Morning home delivery Sunday through Saturday. Available in newsstands each morning.
Daily:  21,353 • Sunday:  20,386
Average paid for 26 weeks ending 3/31/2008 publisher statement. Member Audit Bureau of Circulation.

Subscribe
7 Day Rates
Single copy price . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . $ .50 • Sunday: $1.50
Home delivery (7 days) . . . . . . . . . . . . . . . . . . . . . . . . . .$125.00 for 52 weeks
Business delivery (7 days) . . . . . . . . . . . . . . . . . . . . . . . . .$93.60 for 52 weeks
Mailed (7 days)  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .$251.25 for 52 weeks
To subscribe call 865-981-1160

Retail Advertising Email . . . . . . . . . advertising@thedailytimes.com
Classified Advertising Email . . . . . . . . classified@thedailytimes.com

Tennessee Press Association, Inc.
Tennessee Press Service, Inc.
6915 Office Park Circle
Knoxville, Tennessee  37909-1162
Telephone  865-584-5761

Here is a quick 
look at some of the 
key demographics 
of the Blount 
County market area. 
For market map, 
see page 3.

Employment
Avg. HH Income  . . . . . . $52,036
White Collar/Professionals  . 54%
Service and Farm. . . . . . . . . 15%
Blue Collar . . . . . . . . . . . . . . 31%
Avg Travel Time to Work 26 Min.

Housing/Transportation
Median Home Value . . $126,112
Owner Occ. HH  . . . . . . . . . . 76%
HH with 2+ Vehicles  . . . . . . 66%

Consumer Buying Power
Total Consumer Expenditures  $1.8 billion
Annual Average Per HH  $39,968
Annual Average Per HH spent on:
Apparel  . . . . . . . . . . . . . . $3,193
Furniture  . . . . . . . . . . . . . $1,131
Health Care  . . . . . . . . . . . $3,686
Personal Care. . . . . . . . . . . . $758
Sports & Recreation  . . . . $1,047 
Transportation. . . . . . . . . $6,953

General Demographics
Population . . . . . . . . . . . 119,695
Households  . . . . . . . . . . . 52,033
Estimated Growth Rate  . . .5.1%

Household Composition
Population Under 18. . . . . . 23%
Population 50+  . . . . . . . . . . 35%
Married Population. . . . . . . 64%
Family Households  . . . . . . . 71%

Educational Attainment
High School Graduate. . . . . 36%
Post High School Degree  . . 30%

Source: Tennessee Valley Authority Economic Development

ABOUT OUR MARKET AREA

DEADLINES FOR ROP DISPLAY

Monday Thursday at 1 p.m.
DEADLINES FOR CLASSIFIED DISPLAY

DEADLINES FOR CLASSIFIED LINERS

MECHANICAL SPECIFICATIONS

HOW TO REACH US


